KOMPANIGROUP

DRIVING SALES HOME

HOW SMART, CUSTOM WEBSITES ARE
CREATING BIG BUSINESS FOR REAL
ESTATE PROFESSIONALS
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ANALYSIS PLANNING IMPLEMENTATION RESULTS



ABOUT KOMPANI GROUP

We are a team of business strategy, branding, marketing, and
digital experience architects.

Our experience and expertise have been acquired from helping build and grow hundreds of
companies across multiple industries, as well as from building our own portfolio brands. Our
main focus is always to empower our clients and brands with effective solutions, know-how,
improved processes, training and tools that immediately generate measurable results.

Place yourself in good Kompani and success follows.

For more information, visit www.KompaniGroup.com or take a look at our corporate brochure.




HOW WE CREATE SITES THAT SELL

REALTOR m START WELCOME FEATURES HOWITWORKS FREECONSULTATION  CONTACT

Schedulea Call

AskaQuestion

Plenty of resources exist for designing a website - agencies, freelancers, and even online
services promising a quick, simple, and inexpensive experience. But there’s a big difference
between “designing” a site and delivering an online sales tool for your business.

We realized that real estate professionals in particular were being oversold on the design
aspect while also being underserved in terms of functionality and performance.

Sowe did something aboutit... we built RealtorWebstar.com a full featured web development
tool created specifically for real estate pros, backed and supported by real estate industry
experts who know what really works and what kind of resources have the biggest impact
on the bottom line.




In creating
AN ONLINE RealtorWebstar.com we
knew the right solution
ANSWER would lie in reinventing

the entire webdesign

To REAL WORLD platform for realtors.

Understanding just how

CHALLENGES to do that, however, took
some investigation.

— ANALYZE

We looked at what realtors were currently working with - and it wasn't much. A pretty
design and a nice front end, sure... but little else. If anyone could appreciate you can't sell
something on curb appeal alone, it was the realtor audience.

%- PLAN

Just like features sell a home, we saw that realtor websites needed to sell knowledge,
expertise, insight. So we developed a number of tools to get important data out of an agent's
head and on to a page where clients could see it and use it.

Unique Branding: no more cookie cutter templates
Custom Listing Directories
Smarter User Search Criteria

DataRich Pages: maps, area info, statistics, trends, and more -pushed direct from
multiple online sources

IDX Plugin: no more manual entry of MLS listings - sites stay up to date automatically!
Mobile Site Compatibility with easy, intuitive interface



# IMPLEMENT

We tested our idea against an advisory team made up of current and former real estate
agents that had worked at all ends of the real estate spectrum in multiple nationwide and
international markets. They liked what they saw and challenged us to do even more

+  Smart Forms for Clients, Requested Showings, and More

+ Seamless Social Media Integration - syndicated info across realtor blog, Facebook,
Twitter, Instagram and other online portals

+ Content Optimized for Search Engines

+ RealTime Web Analytics

+ Available Marketing and Advertising Support

o RESULTS

Armed with a completely different approach to using the web to support sales, a North
Carolina based agent took her business to the next level. The lead realtor not only has seen
a jump in traffic, but now also has a reliable tool for making client presentations, capturing
specific target audiences, and managing multiple aspects of her business with less time.

The increased efficiency is already producing more solid leads and more time making deals,
which definitely shows in her bottomline profitability.



HOW TO KNOW WHEN IT JUST “GLICKS”

In creating RealtorWebstar.com we knew the right solution would
lie in reinventing the entire webdesign platform for realtors. Un-
derstanding just how to do that, however, took some investigation.

Hours spent entering recent

L. Becomes Hours spent showing properties
listings P & prop

Clients asking for multiple custom Becomes Clients creating their own “hot lists”
listing profiles on your site themselves

Guessing at the next Being ahead of the curve on other
neighborhood that will be hot in Becomes | agents thanks to search analytics
your area from your site

Being connected to your clients
with mobile simplicity

Being tied to an office Becomes

Late nights “catching up” on Practicing the ultimate sales pitch
everything that needs to make it Becomes | or perfecting the finest detail on an
to your social media feeds upcoming closing




Thank you for coming along on the journey of how we've
changed real estate sales for the better... we hope you'll
decide to start down your own path to success with a
custom site from RealtorWebstar.com soon.

Just Visit Us www.KompaniGroup.com to get started, or
contact us at contact@KompaniGroup.com to schedule a
free consultation with one of our brand strategists to see
what other bright ideas we can bring to your business.


http://www.RealtorWebstar.com
http://www.KompaniGroup.com

.

t

ey N e

. - W e
Sy .vwfbﬁd ‘ ‘ nﬁ‘\‘v v’ Pyre oy . a 4 wnu ALY 2 3 s
R (1 AL ) A’ .\\n-\lﬁ-’q\‘ O..

Rt B 'S AR RETY s
i T .4 d (.v, )

N i :\, PRI N
wlllr)v o Iu”.. My . l.\u- #‘4 y n \

f..s-t,w{a\-cf oot V¥ PG it €y %1 \ il
- G_.J bt .ﬂﬁ\o : " O = .
Fnawe T TR o i (m«au» \l.:..: [ By ny et <54 &
T R I - .ﬂ.ﬁ. g R R
. R e i

-~

Qe

% ll.\%v b I’J’“\
- . LA (‘l byl

T o}
— "-ﬂc n.rll w e .lf

-

»
.
-

3 ' 4 t= L f .
T iy j 4 i
AL TR b i 3 CXS, o
av? g SV S 2, e oy ke - g af e o » VTR ‘
- -r..LuS ’w“‘w.w(! .. ST n‘h Ll -..cj_ v - p ! A " J-:vv\—n QJ». P s .
: C».J....Yf.a y ' ) " . i
JTV ’J}vs | - \ > 1t X -‘ " J ! .In A%
- l-:: A B s VRS - o § fi >
$ .d‘l ‘(ﬁv\af.s 5\\’) - «.I \\ X, : 'ﬁ~/o¢l r/l . r. ..-. ey “{ .l... ’
o e ?..?\U% S A 2 P T MR TH s e \ \ ot Pl & ¥
l.\..,. Loh -ﬂ#ﬂ\wo T N Ny y B Y 4 st W 4
- L....va_olviu{%‘\\ui R A IR Loany, gl v ) ~.- e “_ oL nyy
—_— e g s LN Y\ & AR Ve TR |
...lﬁ..;lkf\b.lru.‘m St ._;. oy o d G R \9 4 A4 ! \ ,NN R e ;
rﬂv‘ - .vi&..lV\ A~ ;..4.\.&. t‘l.l;(—vﬁ..-‘u.vv.w-. SRS 3 p contl h.- 'y 5
. PR N, 4 2 y M ) i
SIS Ry s 7 TSP ERE T T AL e b . 'R\
» l/lod. J.V\Jn:ﬂfrcf A AV TS 2N 'w.ft. - . w..a..,.m'.!v. SadE T / v i S ! \ -5
’. -.\ Dr ” :-n... Y .1!.,.»-.....‘ He™ Ne X y [} . B "
Py x.-.. ¥ g .Pl~l . ' vy N
e e 2 s A :
. t?r-. s?;& f}fhl IQAX)JA e W L PSR S .,/r.ol. 5.1 y -~ y
.24«:.: SR 2 Vet NP, m - Sl b
mﬁ»tiﬁ&i , PGS cane SHE : o TR b .
: )q?d.r)a)ﬁss’u\.l.. -y Gn e e IR NN L st TS D O
4IFL.£|\. o d.!q\\J\» woLke 30 ) \ » " “h N A f ' ‘ { '
R i i 4 .-(... Caw t A "W Tl 2 .
—— 2 e Ao : W s RPN 5 AL o, \ -~ S sl
Uu!.. b L .\16.1. ,. "L llxa‘br.llvlt .ihn),v» A L Ay N vm ) f
Bt e gt e A U HPA
NG STV T O =
n\f » ' .. e~ sl s ~
$A (I .IJ&L Ay 0 .i..ﬂt)f.—ﬁ(t}l.»:?ﬂﬂ,cﬁhﬁ. “ A “ ool O 0 =
A MG ST .4,‘..,.. 8 X T S - .._.:rm.. ,
Fren .f.,_‘.:, - Y .?.\y.pw.. o RN > (71 R e ‘.
o \\ .l»vnrvvv.—. AN o b .P»,. w. fo A d ! v i, . 4
,“1,:5,“.,,.%,.,” e P Lu LR " 2 53
g » > LAl S
- .ﬁzr,es S R R A "l S .- . © L
Poty vy e ey ir e Jhe TS Yosa ..s 0y iy .‘.g ..... ey
514(.; 'y ' 1 . 3 %v,a = n o — .i.r -y N £ iy
s T " oot - \d y-¥
SR u...ﬁzz ._/. 0 T et AR
AYS .‘\ dol- s’ 2 5] A - ° o'}
..\ﬂ A.lﬁ.‘l. wn p TV aT " .
BN e 4 MY @il v metid
.“‘ru.D‘?\.. (H e p "
bt T = SO H (<) ) oI ¥ a .
A N R et = A o :
WL 205 A PPV S e A R )
A BB 5 ” = R ST e
. “r - > $ogn .y
Ay .Aﬂg.!f .v e m... | P9
i S ..vr.U se P T ra-:?.—:., St R AT woll! T (o) k R .
,.H( v AT ot “x 0{) s E o “tead " AR TS S
G {t&.n. PTG okt y R Y} @
) - '? o« ‘«r e NS .
ﬁf*i.o:~ ).Lllrv.fb #L&M ,}Jl G n
l' >
-
a
0O S
Y v
S
Q

A...vt..:.e. . P>
,Db!u.rv.un.ﬂl s e o ~
SN e =Ty A
""J’s ) v h y ) ’ d
~ " ! Sl i -
: émm’cfr.«.c..- oy i e ’ w.
g/ T g ~ . -
?/w.l.l - ¥ g:‘/lfvu\e 'N. . % L PR 1... 5.
-~ o c.Jv..u ..« "hvc\unv’ Y .ﬁ Jw« v r(&\é ..-. ~
a.vJ. TN . « Yo kA,
“ o W:ﬂu‘.f - i aale V“«s.. <ia 3 g < \7~ T
. P ey AT Y U Y iPa .
' Ll ST vndr « - e TR 1A TR Ve . i
‘ 2~ . 3 NV N : - TR
.- , - # 4
.’ { ‘
. i - A ¢ - ! ’
e % / vy e L : ¢ .
3 \ .»Pr.aﬂcw Oy b - b 1 B O N T rpasy Aenrid I A {
: o i L) D 07 O
- e 4 A 9


http://www.KompaniGroup.com

